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Looking to save a few bucks at the conference this year? 
 
Are you interested in sharing a hotel room at the 2010 Symposium in Portland?  The cost for a 
single room is the same as a double - $120/night.  If you are looking for ways to save money, 
send your name to Brenda@narrp.org and we’ll try to hook you up with a roommate.    
 
 
California survey provides guidance for outdoor retailers 
Courtesy of the Outdoor Industry Association 
 
Outdoor retailers may want to focus on products that help people play with their children, picnic, 
car camp, bicycle and day hike, according to California State Parks’ most recent public opinion 
survey. 
 
The survey, conducted between July and August of 2008 and released late last year as part of 
the California Outdoor Recreation Plan, seeks to pin down the evolving recreation needs of 
Californians and guide the state’s applications for federal grants through the Land and Water 
Conservation Fund. 
 
The survey’s complete findings include the following: 
 
 - When asked about the amount of time they currently spend in outdoor recreation activities 
compared to five years ago, 37 percent of respondents reported spending more time, 32 
percent reported about the same amount of time, and 31 percent reported spending less time 
participating in outdoor recreation activities.  
 
 - The most common activities adult respondents participated in at state parks were: walking (49 
percent), playing (30 percent, e.g., Frisbee, playing catch with a ball, kite flying, playing with 
children), sedentary activities (24 percent) and eating/picnicking (24 percent).  
 
 - The most commonly used facility types included community/facility buildings, open spaces to 
play, picnic tables/pavilions, unpaved multi-purpose trails and paved trails. Fewer than 20 
percent of respondents reported using amusement (e.g., park train ride) areas (19 percent), 
tennis or basketball courts (19 percent), dog park areas (16 percent), botanical gardens (15 
percent) or skate parks (6 percent).  
 
 - Forty-eight percent of the respondents reported spending over 31 minutes being physically 
active in parks. Of these, 22 percent said they spent more than 2 hours participating in light (36 
percent) to moderate (41 percent) levels of activity, which includes standing and walking or 
strolling. Only 9 percent said they mostly sat while at parks.  
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 - Respondents ranked play areas for young children; wilderness areas where no vehicles or 
development are allowed; environmental and outdoor education programs; multi-use turf areas 
for field sports; picnic sites for large groups; trails for multiple; non-motorized activities; and hard 
surface trails as “the most important amenities” state parks can offer.  
 
 - The four activities Californians would like to participate in more at state parks were: walking 
for fitness or pleasure (46 percent); camping in developed sites with toilets and tables (45 
percent); bicycling on paved surfaces (45 percent); and day hiking on trails (44 percent).  
 
 - Slightly more than one in four respondents said they spent 1 to 5 days visiting a natural, 
undeveloped park in the last year, while 11.4 percent spent 6 to 10 days, 9.4 percent spent 11 
to 20 days, 6.2 percent spent 21 to 50 days and 9.9 percent spent more than 50 days. Nearly 22 
percent said they had not done so.  
 
 - Most (74 percent) had visited a park within the last month, and 68 percent of them spent five 
minutes or less driving (30 percent) or walking (38 percent) to recreation areas. On average, 
these respondents visited parks approximately six days in their most recent month surveyed 
and spent 8.5 hours during their last visit. The majority of these respondents reported visiting 
parks one or more times per week (35.5 percent) or once or twice a month (26.2 percent).  
 
 - On average, respondents spent 30 minutes driving and 17 minutes walking to the place they 
most often went. However 28.4 percent spent more than 20 minutes and of those, 9.2 percent 
spent more than 60 minutes driving to the place they most often went for recreation.  
 
 - Before the age of 14, at least 80 percent of youth had participated in these six of the ten 
activities listed in the state’s Childrens’ Outdoor Bill of Rights: playing in water, playing in a safe 
place, hiking/biking/riding on a trail, exploring nature outdoors, visiting historic site/museum, 
learning to swim.  
 
 - Hispanics spent more days than non-Hispanics visiting highly developed parks and recreation 
areas, and fewer days visiting natural and undeveloped areas.  
 
 - Hispanics are more likely to use swimming pools, picnic tables, amusement areas, 
playgrounds tennis and basketball courts, fields, skate parks, beach or water recreation areas, 
scenic observation/wildlife viewing areas and unpaved multipurpose trails.  
 
 
Roadless area protection back in federal court 
Courtesy of the Outdoor Industry Association 
 
With the 10-year anniversary of the Clinton Rule in sight, roadless advocates again looked to 
the federal courts — hoping resolution of the protracted legal battles will afford protections for 
highly valued and popular recreation venues. 
 
On March 10, attorneys faced off in a 10th Circuit Court of Appeals hearing over protection for 
roadless areas on our national forests. Arguments centered on whether — in setting aside 58.4 
million roadless acres — the Clinton Administration’s 2001 Roadless Area Conservation Rule 
essentially created “Wilderness.” 
 



Attorneys for the mining industry argued the rule banning road building in specific national forest 
areas is in violation of federal law because, according to the Wilderness Act of 1964, only 
members of Congress have the power to designate wilderness. The mining industry is 
especially concerned over the impact a ban on new roads will have on future access to 
minerals. U.S. Department of Justice attorneys argued the rule does not create wilderness as 
roadless areas allow some development of existing roads and motorized activities. Given the 
uncertainty on timing and direction of federal rulings, three states have submitted petitions 
authorized by the Bush Administration on management of roadless areas within their borders. 
 
OIA supports roadless area protection as a critical component of the Recreation Opportunity 
Spectrum offered on Forest Service lands. “Roadless areas occupy a critical niche between 
wilderness and developed recreation — offering quality, backcountry opportunities for 
recreation, wildlife watching, hunting and fishing. The clean air and water, biodiversity and 
habitat values inherent to roadless areas protect our quality of life and drive local economies 
year in and year out,” said Frank Hugelmeyer, OIA president and CEO. 
 
The Obama Administration has ordered a year-long delay on development in those areas 
protected under the Roadless Area Conservation Rule. All proposals for roadless areas are to 
go through U.S. Department of Agriculture Secretary Tom Vilsack. Submit your questions or 
comments to the USDA. 
 
 
Department of the Interior report finds public lands boost the U.S. 
economy and create jobs 
Courtesy of the Outdoor Industry Association 
 
The Department of the interior released a new report that details how its programs and activities 
stimulate economic activity across the nation, in both urban and rural areas. 
 
The Interior department’s initiative to explain its programs through an economic lens is a 
response to the country’s troubled economic climate and deficits that have lawmakers trimming 
spending priorities. President Obama has proposed a spending freeze on “discretionary” federal 
spending meaning that public lands agencies must prove the worthiness of their mission. 
 
The DOI’s report sets out to do just that. It estimates that Interior department programs support 
over 1.4 million jobs and $370 billion in economic activity. Recreation programs, which support 
an estimated 316,000 government and private sector jobs, account for more than 22 percent of 
the total. 
 
Recreation jobs cater especially to younger generations offering employment to students with 
high school and college degrees who are beginning their careers. The U.S. Fish and Wildlife 
Service, the Bureau of Land Management, and the National Park Service’s recreation programs 
employ a combined total of over 3,500 young people under the age of 25. 
 
Recreation programs are especially important to the nation’s rural economies. The report 
asserts that in states that are 50 percent or more rural, visitation to Interior sites supports about 
160,000 jobs and $12.2 billion in output. The rural jobs and output represent about half of the 
total jobs and output supported by visitation to Interior sites. 
 
Crater Lake National Park, for example, draws 415,868 visitors every year to its rural host 
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county, Klamath, population 66,000. The visits, which are mostly recreation driven, draw in an 
estimated $31.2 million annually and support nearly 736 local jobs. This translates to more than 
two percent of the county’s entire labor force, or one out of every 50 jobs. 
 
“This report represents an important first for the Department of the Interior. In our long history, 
never before has Interior attempted to quantify the economic impacts of its programs and 
activities agency-wide in economic terms,” said Rhea Suh, Assistant Interior Secretary for 
Policy. 
 
 
New Study Shows Strength of Responsible Tourism Market, Despite 
Global Economic Recession 
Courtesy of the Center for Responsible Travel 
 
A ground-breaking new study, “The Market for Responsible Tourism Products”, finds that while 
international tourism markets continue to waver in the wake of the global financial crisis, one 
market segment is weathering the storm with relative impunity – Responsible Tourism.  
 
The study, commissioned by SNV Netherlands Development Organization and produced by the 
Center for Responsible Travel, concludes that “Responsible tourism appears to be doing slightly 
better – or less badly – than the tourism industry as a whole.” The study is now available to 
download for free from CREST’s website: 
http://www.responsibletravel.org/resources/index.html. 
 
The study examines global trends in responsible tourism, profiling products, markets and 
consumers; it also makes a series of in-depth marketing recommendations for service providers 
in developing countries who are already in or who wish to enter the Responsible Tourism 
market.   
 
SNV has found that the local businesses and destinations they work with frequently lack access 
to accurate market data and analysis. They commissioned this study to address that gap, and to 
provide information they and other development agencies need as they create commercially 
viable Responsible Tourism programs. 
 
“At least two thirds of the people walking into a travel agency are looking for authenticity, they 
are looking for something being put back into the local destination, and that we are actually 
enhancing livelihoods,” said Chris Thompson, Responsible Tourism Coordinator for the UK’s 
Federation of Tour Operators. 
 
The study profiles consumers of Responsible Tourism products from six key outbound 
countries:  United States, Canada, UK, Germany, Holland and Spain   It also examines six 
product segments – Nature-based, Cultural and Community-based, Volunteer and Educational, 
Backpackers and Youth, Adventure, and High-end -- and assesses the Responsible Tourism 
components within each of these sectors.  
 
Key findings include:  
 
 - Responsible tourism appears to be doing slightly better – or less badly – than the tourism 
industry as a whole.  
 

http://click.icptrack.com/icp/relay.php?r=2078739&msgid=90465&act=WDLS&c=223076&destination=http%3A%2F%2Fwww.responsibletravel.org%2Fresources%2Findex.html.


 - Responsible travel consumers actively plan their holidays, seek interactive learning 
experiences, and travel “with a purpose” that can include travelers' philanthropy or volunteering.  
 
 - Responsible travelers from Europe and North America are similar in a number of ways: they 
tend to be well educated, include all age groups (with greater concentrations among youths and 
retirees), are equally divided between men and women, have higher than average amounts of 
disposable income, come mostly from urban areas, and travel beyond major cities.  
 
 - Significant global trends that are supporting responsible travel are the growth of long-haul 
travel; rapid expansion of Internet travel planning and bookings, “Travel 2.0” online travel 
communities and forums; and increasing consumer demand for travel that offers authenticity, 
connections with nature, environmental stewardship, and personal growth.  
 
 - However, other trends - desire for escapism and fantasy, time constraints, and recently the 
“Don't fly” movement, work against the growth of responsible tourism. 
“Our findings demonstrate that consumers around the world are increasingly aware of the 
potential impact of their tourism dollar, with socially responsible and environmentally sustainable 
tourism becoming a leading market segment globally,” says David Krantz who headed the team 
of CREST staff and consultants who carried out the six month study. 
 
A Spanish version of the study will be available on the CREST website in the coming weeks and 
printed versions are available from SNV Pro-Poor Sustainable Tourism corporate network 
leader Paul Stevens on pstevens@snvworld.org.  
 
Center for Responsible Travel (CREST) is a policy-oriented research institute affiliated with 
Stanford University. It is committed to using tourism as a tool for poverty reduction and 
biodiversity conservation. CREST’s network of experts provides interdisciplinary analysis and 
innovative solutions through consultancies, research and field projects, publications, 
conferences and courses. Core programs center on innovation, and include Coastal and Marine 
Tourism, Market Research, Travelers’ Philanthropy, Ecotourism and Certification.  
 
 
Job Announcement: National Park Service 
 
Outdoor Recreation Planner  
 
Salary Range: $57,408.00 - 74,628.00 USD /year 
Open Period: Monday, March 15, 2010 to Wednesday, April 14, 2010 
Series & Grade: GS-0023-11 
Position Information: Full Time Career/Career Conditional 
Promotion Potential: 11 
Duty Locations: 1 vacancy - Madison Metro area, WI 
Who May Be Considered: US Citizens and Status Candidates 
Job Announcement Number: SLBE 10-10  
 
Job summary: 
This position is open to all US Citizens and is also open for Merit Promotion eligibles. You may 
apply under merit promotion if you meet the eligibility requirements.  Please see "Other 
Information" for additional information and requirements on applying as a merit promotion 
eligible.  
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Additional positions may be filled from this vacancy announcement if needed within 90 days. 
 
For additional information about this job opportunity, please go to http://www.usajobs.opm.gov  
and search for the key word: IATR; Please note that your application for this position must be 
made on-line or by fax.  Please see the "How to Apply" tab for additional information.  
 
The employees of the National Park Service care for special places that are the heritage of all 
Americans.  Since its inception in 1916, the National Park Service has been dedicated to the 
preservation and management of this country's outstanding natural, historical, and recreational 
resources for the enjoyment of this and future generations. 
 
Duties: 
This employees serves as a planner for the Ice Age National Scenic Trail (NST).  Incumbent will 
carry out day-to-day work of leading the implementation of the Corridor Planning Process 
among the public and private partners working on the trail.  Organizes and chairs Core Team 
meetings composed of State, regional, local planners and non-profit organizations.  Facilitates 
the planning process to develop alternatives and a final corridor plan.  Writes the corridor plan 
and environmental assessment  in concert with the Wisconsin Department of Natural Resources 
to ensure the documents meet NEPA and WEPA compliance.  Develops and makes 
presentations to local town boards, park and planning commissions, and county boards.  
Organizes open house meetings and prepares graphics, develops and distributes invitational 
letters and maps to landowners and public officials.  Employee writes Trailway Protection 
Strategies as a follow-up to Corridor Plans.  Uses GIS and/or other data base systems to 
accomplish planning, development, and management of the trail.  Other duties include providing 
technical assistance and training to private trail organizations and local units of government 
regarding the development and management of the trail.  Completes compliance requirements 
such as Section 106 and Section 7 related to the Trail.  Operates government vehicles.  Serves 
as a Government Credit Card Holder. 
 
For more information: 
http://jobview.usajobs.gov/GetJob.aspx?JobID=86865038&aid=90127670-
16310&WT.mc_n=125 
 
 
Job Announcement: USDA Forest Service 
 
Natural Resources Specialist (Recreation)  
 
Salary Range: 57,408.00 - 74,628.00 USD /year 
Open Period: Wednesday, March 10, 2010 to Wednesday, April 07, 2010 
Series & Grade: GS-0401-11/11 
Position Information: Full Time Permanent - No time limit 
Promotion Potential: 11 
Duty Locations: 1 vacancy - Jacksonville , OR 
Who May Be Considered: US citizens 
Job Announcement Number: ADS10-R6RRS-5447DP (P-MM)  
 
Job summary: 
Applications for this position are being processed through an on-line applicant assessment 
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system that has been specifically configured for USDA Forest Service applicants. Even if you 
have already developed a resume in USAJOBS, you will need to access this on-line system to 
complete the application process. To obtain information about this position and TO APPLY, 
please click on http://www.avuecentral.com/vacancy.html?ref=BUMCX. 
 
Duties: 
Plans and administers recreation program activities. 
 
Participates in the development of natural resource plans and policies for the organization. 
 
Provides assistance in the implementation and evaluation of programs and projects. 
 
Participates in, coordinates, and/or manages natural resources programs and projects. 
 
For more information:  
http://jobview.usajobs.gov/GetJob.aspx?JobID=86760084&aid=90127670-
16310&WT.mc_n=125 
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